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ABSTRACT

The aims of the research project are to understand the scope of
the fashion design process as well as the methods and strategies
utilised when considering sustainability. The research also
intends to discover the barriers and parameters to sustainable
fashion design in light of how and when designers consider
sustainability, with the objective of suggesting solutions and
intervention points within the design process.

Through primarily qualitative research in the form of a survey.
interviews, design process mapping, action research and a design
experiment, data is gathered and thematically analysed to
discover insights in relation to the project aims and questions.

Initial findings show that fashion designers consider
sustainability at various points in the design process. It is often
incorporated through material choice, consideration of waste
and garment durability. Independent designers had more control
over decisions while larger brands faced dilficulty in making
changes for sustainability in their design process. Perceptions
were that cost was a major barrier as well as the quality of
sustainable alternatives and designing for garments with multiple
components.

KEY WORDS

sustainable fashion design;
sustainable design processes:
fashion designers: designerly
ways of knowing

The fashion industry is a major contributor to the
world’s climate crisis, through unsustainable processes
in supply chains that involve excessive CO2 emissions,
water consumption and waste. The industry produces
8-10% of the world’s CO2 emissions and 20% of the
word's water pollution (Niinimaki et al, 2020).

There is an increased pressure for brands to commit to
sustainable and ethical practices, as consumers
demand more transparency and government incen-
tives begin to be implemented (BOE 2022).

With the understanding that 80% of a products
environmental impact is determined at the design
stage (Ellen MacArthur Foundation, 2022), it is clear
that designers have the potential to be ‘agents of
change.

In order to recognise how designers can contribute to
this change it is necessary to understand sustainability,
design processes and the opportunities and barriers
surrounding fashion designers in the shift towards
sustainable fashion practice.
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The portfolio introduces the context of the research
project by mapping out the evolution of the role of
fashion designers, outlining sustainability &
sustainable design approaches and sharing some key
sustainable fashion designers, before demonstrating a
PESTLE analysis of current issues relating to fashion
design & designers.

The problem space is defined as well as key concepts
and texts relevant to the project. A rescarch gap is then
identified and the aims, objectives, questions and
purpose of the project is detailed.

Next, the methodology is described and findings for the
survey and interviews are presented. The progress and
plans for the action rescarch and design experiments
are then suggested.

To conclude, the plans for Semester 3 are defined in
moving towards the writing the thesis and the research
project is summarised.
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EVOLUTION

19205

CHARLES FREDERICK WORTH

Worth is redarded as the world's first fashion
designer. He showeased seasonal collections
ol ready-to-wear garments, marketing his
own name. Previously the elite would buy
fabric and have garments made based on
styles they had seen in court.

He differentiated a designer from a dress-
maker, dictating new styles and [ashions. He
also lormed Haute Couture in Paris, France.

19505

GROWING INDUSTRY

Trickle-down systems were in place for the
poorer classes with clothing inspired by
Yarisian designs but made in cheaper
fabrics. Major designers also sold patterns
of their designs and ‘finish at home™ or
‘semi-made’ garments as a more
affordable option.

With new technologies and a more global
world, new design options were made
available such as zips and rayon.

20005

OF THE FASHION DESIGNER

19905

FASHION BECOMES FAST

Fashion's speed had undoubtedly increased
- the media and public were obsessed with
lashion as it became more accessible
through fast fashion. mass-marketing.
dlobalisation, social media and increasing
trends.

Runway shows became theatrical
spectacles and fast fashion collaborations
with luxury brands became tools to sell the
more affordable products. New desidners
emerdged, moving between existing lashion
houses. Celebrities became designers and

designers became celebrities.

2050
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19185

COUTURE AND MASS MARKET

The Haute Couture, ‘name’ designers owned
salons that hired sales people and models
with the desidner and design personnel
available to meet clients and supervise
[ittings,

Mass-market. readv-made clothing was
made more accessible through department
stores and mail order catalogues such as
Jaeger and Liberty of London.

There was growth in manufacturing in
domestic garment industries, particularly in
the Us where they had increased access to
raw materials, new technology and
immigrant labor,

19605
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COUNTER-CULTURE

There was an increased focus on the
vouth” who demanded new and exciting
styles rather than classic or lasting pieces.
Designers began to acknowledge counter
culture and dilferent tastes influenced by
politics and music - diversifying the range
of styles and brand identities.

Changing shopping habits. new tech and
corporate management changed the
lashion industry, The 'designers touch’ was
increasingly valued and became a coveted
profession and taught discipline.
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FUTURE OF FASHION

The current role ol designers is marked by
wider awareness ol climate impact
brought about by the industry and
emerging technologies such as Al and 3D
technology,

While ultra-fast [ashion brands continue
to grow, there is more pressure for
designers and brands to commit to ethical,
sustainable and social responsibility with
many independent designers leading the
way In innovation.

(Cole and Deibl, 2015), (Antoine, 2020)



A BRIEF HISTORY
OF SUSTAINABILITY

S0OBC AUTHORS HIGHLIGHT
CONCERNS OVER ENVIRONMENTAL
DEGRADATION

1800S INDUSTRIAL
REVOLUTION LEADS TO INCREASED
CONSUMPTION AND POLLUTION

1970S THE WORD
CSEARINABTI Y - E RS IS E R EN
“A BLUEPRINT FOR SURVIVAL"

AEVEFOPMENT FHAT NEETS: THE
NEEDSEORERERRESEN [ TR Oih
COMRROM ESINOFERE D BT iy OF
FUTURE GENERATECNS TOMEET

THEIR OWN NEEDS®
Elp e 805 g

1987 BRUNDTLAND REPORT
DEFINES SUSTAINABLE
DEVELOPMENT

201 SCUNSEESE SUS T EENGB] =
DEVELOPMENT GOALS FOR 2030 &
PARIS AGREEMENT IS ADOPTED TO
TACKLE CLIMATE CHANGE

(Dhanani, 2022)

SUSTAINABILITY

SUSUSTAINABLE DESIGN

PRODUCT LEVEL

GREEN DESIGN

ECO-DESIGN
BIOMIMICRY

CRADLE-TO-CRADLE
EMOTIONALLY
DURABLE DESIGN

UESLGN FOR
SUSTAINABLE BEHAVIOURS
PRODUCT DESIGN
FOR BASE OF PYRAMID

PRODUCT-SERVICE
SYSTEM DESIGN FOR
BASE OF PYRAMID

ECOEFFTCTENT

& SUSTAINABLE

PRODUCT-SERVICE

SYSTEM DESIGN
DESIGN FOR
SOCIAL INNOUATION

SYSTEMIC DESIGN

SYSTEMS INNOVATION
AND TRANSITIONS

SYSTEMS LEVEL

DESIGN FOR SUSTAINABILITY APPROACHES

(Bhamra and Hernandez, 2021)




SUSTAINABLE FASHION

1974 VIVIENNE WESTWOOD
OPENS BOUTIQUE PIONEERING
PUNK FASHION WITH DEADSTOCK
& UPCYCLING

The brand continues to use better materials
& supply chain, highlighting heritage &
activism lor an improved world.

2001 STELLA MCCARTNEY

>

1986 PATAGONIA (EST. 19¢73)
GOMPEETS S 2 0F FROFLEF0

ENVIRONMENTAL CHARITY

DON'T BUY
THIS JACKET

1984 EIL EEN FISHER FOUNDED.
THEY NOW IMPLEMENT CIRCULAR
PRACTICES THROUGH THEILR
RENEW PROGRAMME

Fig 5.

RS L PEURPEE FREE
PIONEERS FAIRTRADE
CERTIFIED FASHION

.

Fig 2.

They continue to prioritise ethics
B . & sustainability with their
1983 KATHERINE HAMNETT initiatives & campaigns
PROBUCES RPOLTTICAESE OLAN T
TSHIRTS & ADVOCATES FOR

o

2009 REFORMATION
PRODUCES "FAST FASHION-
WHILE COMITTING TO
SUSTAINABILITY GOALS

~," -}){H 3
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2012 MUD JEANS WORKS
TOWARDS CIRCULAR DENIM
ANEES BERMEETERN S BRI

Fig 12

g

2015 SUZANNE LEE FOUNDED
BIOFABRICATE. PIONEERING
BIOMATERIALS

2009 CHRISTOPHER RAEBURN
LABEL CREARTED. KNOWN FOR
UPCYCLING SURPLUS FABRICS
& MILITARY PARACHUTES

2018 MARTNE SERRE
| Gl RUNKAY DEBUT KNOWN FOR

2017 ARKET STORES SroanLL D IO
OPENED AS SUSTAINABLE [t

OPTLION ON HIGH STREET 27 i

EREFPLNG DTGT-FRlONLY

hics FASHION

2018 PANGAIA FOUNDED.

BASED ON MATERIALS SCIENCE.
ERE S e RECREIEI A EERRGE S
NATURAL DYES & INNOVATIONS
SUCH AS C-FIBER & FLWRDWN.

Fig 16.

e 2018 e FABRICH N FOUNEED:S

LAUNCHED. WITH A "NO
ANIMAL "POLICY. THEY
AVOID LEATHER & FUR.

Fid 6.

They now use innovative fabrics such
as Bananatex & MURUM, highlight
regenerative farming, recycled fabrics
& transparency.

FOUNDED. COMMITING l
TO ENVIRONMENTAL &
SOCIAL SUSTAINABILITY

2002 MOTHER OF PEARL

Fig 7.

Involved in "Fashion Reimagined’
documentary released in 2022

Fig 17

2021 Y Es FR EEND S MAKES

Ly £9.99 SUSTAINABLE &
ETHICAL TSHIRT
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HESTEENER 5 b O S
IREER D= TGN SShnSaE-n
MEEEC R ORSRETREVE S

DESIGNER AS
INDIVIDUAL

e clsas i RO RERIN Iy e
FOEsTRERSIHOT HESTENE
ERes | =R BARVARBIA IS
e e B R O NS E RS
AND OPINIONS

o 8 Mgl B A R Qs = B B

ECONOMIC FRAGILITY

TNl RRE NS & RSN G
COS [ BEISEIENGIAERECTS
NGBS ENESSES S N
U CHERS

COS ERDETEAESTEIESIEIN

BIORH TN E) = ) B Bl €]t
DESLGH L ECESEONGE
=B o e ENCOURAGING

CREATIVITY AND
RN INERCA R 01RO e Rl
RN GO

FASHION
CAREER

DESIGN AS

(el A B 1Y S FER e I ESs AolE s
S0l =R ALY = OEEEN
LOW PAID AND EXPLOITS
HEUNGRESTGNERS

E e O N i e

.

POVERTY &
INEQUALITY

NS RS EON S SRR
CllaEN SN SO
ORENCIEHIENREES

SOUGTERELUSIHECE
MESSAGES IN FASHION

SHE MR R HOEE SO RS RPN S
FASHION CAN BE USED TO
ADVUOCATE FOR SOCIAL
E@VE Sl

RENES

TRENDS ARE A SOCIAL
b LALLM T TR
ENGEBESIGNESINEREG oS
ERGETINSG RIS E B N
ENCOURAGING CONSUMP-
{FAHCIN

SOCIAL NORMS WITHIN
ORGANISATION

SIS AR JENIBAE AR L
BlEEAEEIN| SRSt E iR = RTaR 0] =
COMEaN CUERURESTREAH
€ AN RIS ENEERECG]

S Ol BN Bl o b

i

ARTIFICIAL
ENFELELENGENEE

S BRSO 0] O TEM G S18 1N A RIE v
Ulsolse il = e (HIE et S
AL SOFTWARE ACTING AS
DESIGNERS

UR & AR

UIRTUAL AND AUGMENTED
REGIFT S FSERETNGRE 5 )
A8 s mq = B2 A e = MV E S 91 s
M ER R G N E S CHR
ANBRGSNEREIES NGNS

3D DESIGN SOFTWARE

SUEHAAR=ES R e =)
Sllsles BREIRNGErll SED )
PE TGRS EA N S REREE
SAMPLING

TEXTILE INNOVATION

JERIR IO (2 EFIEOINRS 2 ENIE B 0IB
J0RIG e d Nz Sl Rl B 2
SRR EN GG RS
ALTERNATIVES TO
TRADITIONAL FABRICS

TECHNOLOGICAL

L

WORKING CONDITIONS

S G R N S D) =T
CONSISTE S« OF c EOREEDR
LABOUR AND POOR WORK-
ERGREDISBIREONS

NEW LAWS
GOVERNMENT REGULA-
REQ S B0 RN G NG

RIEACE FOREEREANSRERIENG
B2

COPTREEERE
ESoUES

AND IP

BRANDSS O EN SO E o
B) E SUHE| N E B S S R B S A E s
DERENDENE AR SMiENERS
AND SMALLER BRANDS

CURRENT S SUES IKREEGIRENGER(EAS HONBDES BN S DESHEGNERS

b

EMLESSIONS

C02 AND GREENHOUSE
GaSES FROM
MANUFACTURING AND
BALSH B2 VR EHE)

WATER

WATER SCARCITY AND
O CERECIHEE @
(=R R EES SANG
AND FARMING PRACTICES
DEGRADATION

OF SOIL AND RAINFOR-
ES ks EIREUGHUSESQ
NATURAL RESOURCES
WASTE

iR A N RS S VIR ER

WASTE ENDS UP IN LAND-
L @R ENCENE R R

ENUVIRONMENTAL

12



R U T T e Y
o o

T i e e g

—
e

Vil

e A e e — R e

4

|
ﬁ
:
|
i

S E S et ] | pr g

FRAMING THE PROBLEM

FASHION DESIGN

"DESIGN PROCESSES

L o e SN *SYSTEMS CHANGE
DECISION-MAKI HI " SIRCULA RITY

.-"'-..,‘

"STRATEGIES' N\,

AND TACTICS

\ * TIME (SPEED

“TINDIVIDUAL US —AND CONSTRAINTS

ORGANISATION

" PERCEPTIONS OF

DESIGNER

"ROLE OF DESIGNER CLIMATE CRISIS

"DESIGNERLY WAYS
OF KNOWING

,
\“-.
1"‘1
%,

DESTGN THINKING SUSTAINABILITY

f

‘Decisions made under material and
systemic constraints, during the whole
lifecycle of clothing, by networks of
actors, based on knowledge that is
partially shared by many actors,
partially exclusive to specific positions
in the fashion system.”

(Payne, 2021)

FASHION. DESIGN

/

The intangible and often indescribable
ways in which designers consider and
tackle ‘ill-defined’ design problems.
Designers thought-processes and
approaches are distinct from scholarly
and scientific ways of knowing; heing
‘solution-focused’ rather than
LG R TSR T g o B A e S 0 e

(Cross, 1982)

“Sustainable  decision-making  is
now understood as based on a joint
consideration of society, the economy
and the environment.” - trade-offs
between profit, environmental impact
and ethics are often considered.

(Faber and Fackwitz, 2018)

\SUSTQINQBLE DECISION-MQKING/

\DESIGNERLY WAYS OF KNOWING

\

7,

f
Approaches to sustainable design

involving product level and system
level considerations. These include
material ~ choice,  manufacturing
processes, zero-waste, slow design,
design for transparency, circular
design, upcycling, design for recycling,
emotionally durable design and more.

(Payne, 2021)
SUSTAINABLE FASHION DESIGN

Sel @als

&L DEFINITIONS

\

@ETHODS,STRQTEGIES & TQCTICS/

149
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| KEY WORDS/

AUTHORI(S) TITLE TOPICS METHODS FINDINGS/CONCLUSIONS
HUR, E. AND CASSIBY’$ESEEE;IDﬁiﬂiﬁEﬂiﬂLﬂJUﬁiiSHIDN SUSTAINABLE FASHION: MIXED-METHOD - 5 INTERVIEWS WITH INTERNAL AND EXTERNAL CHALLENGES:
T. (2019) : seada oo SUSTAINABILITY CHALLENGES: | DESIGNERS AND LARGE SCALE SURVEY LACK OF KNOWLEDGE & DESIGN-LED

 PRORTUNITIES EOR IMBLEMENTING] 2L ATNABLE (DESIGN WITH DESIGNERS, STUDENTS & APPROACHES, TRADE-OFFS, COMPLEXITY, :

M B

sl S Bl STRATEGIES EDUCATORS (50 RESPONDENTS) LACK OF CONSUMER DEMAND & INCENTIVES sl
KARELL. E. AND o e R e e DESIGNERS FOCUS ON MATERIAL CHOICE -
NIINIMAKI . K. PRACTICES ARD DESTENERS” HoLes| SUSTAINABLE FASHION: MIXED-METHOD - 5 INTERVIEWS WITH AND GARMENT LONGEVITY, LACK OF |
(2020) N 1 A HIN DESIGN PRACTICE: CLOTHING SUSTAINABLE DESIGNERS & ONLINE KNOWLEDGE ON RECYCLING. DESIGNERS

IN SUSTAINABLE=RINDER CLOTHING | sEcten SURVEY (31 RESPONDENTS) INFLUENCE IS DICTATED BY BRAND

COMPANIES STRATEGY
DAN, C. AND CIRCULAR  FASHION: THE  NEW Eégﬁghﬁﬁ E:gﬂigzinggﬁgﬁtgﬁ TRANSITION TO CIRCULAR MODEL
OSTERGAARD, T. ROLES OF DESIGNERS IN : oN 0 *| LIT REVIEW & INTERVIEWS WITH 18 REQUIRES CHANGES TO DESIGNERS ROLE
(2020) ORGANISATIONS TRANSITIONING TO g?ﬁ?ﬁiigTéEsiéuﬂ éEéTEHS DESIGNERS AND 5 KEY INFORMANTS WITHIN ORGANISATIONS. EXPANDING

A CIRCULAR ECONOMY , KNOWLEDGE ON DESIGN

THINKING

CLRTON. 5. AND |14 WAAGEWENT O SUSTAIMABLE| DSIGH DESIGH e ATy
KENT, A. (2020) FASHION DESIGN STRATEGIES: AN|MANAGEMENT; SUSTAINABLE SURVEY WITH DESIGNERS AND MANAGERS | pirecpazrow can BE ACHIEVED BY

ANALYSIS OF THE DESIGNER'S|FASHION, BUSINESS (16 RESPONDENTS) & 9 INTERVIEWS COMPANY CULTURE ENGAGING DESICNERS &

ROLE ORGANISATION -

TEAM COLLABORATION
PAYNE, A. (2019) BESTEHING ERCHTONS PR FASHION DESIGN PROCESS: ANALYSIS OF LITERATURE, FASHION SYSTEMS CHANGE IS REQUIRED FOR TRUE
- OESTENERLY NARRATIVES: SYSTEMS & 60 INTERVIEWS WITH PROGRESS, FASHION DESIGNERS SHAPE
PRESENT PRACTICE AND TACTICS . MATERIAL AND IMMATERIAL OBJECTS,
o ST ARl E EHilice DESIGN FOR SUSTAINABILITY:; | DESIGNERS, RETAILERS AND

RESEARCH GAP

There are m a n
studies relating to the methods,  stratedies,
attitudes and perceptions ol [ashion designers when considering sustainability.
However, there is a clear need for more practical approaches towards implementing
these processes. The research project addresses this gap with an emphasis on the
process of designing, the role ol designers and designerly ways of knowing,
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AIMS

@ N
To define the scope of the fashion design process,

OBJECTIVES

to understand the scope of the fashion design
process, methods and strategies through
semi-structured interviews and a qualitative survey
with fashion design professionals and students

to gain insight into how and when designers
consider sustainability in the design process
through gualitative surveys, semi-structured
interviews, design process mapping and a design
experiment

to determine what the issues and barriers are to
sustainable decision-making in the design process
through mixed-method analysis of relevant
literature, interviews and surveys

to identify potential solutions and knowledge

necessary to facilitate sustainable decision-making
within fashion design through mixed-method

::a:mlj«aiﬂ{af relewlt ﬁtﬂmﬂ.me. action research.

and application of

PURPOSE

~

‘acknowledge environmental. ethical and social
St ftn'{a':shihnaupplybl' e
'tl'la Pespunsthlmy and opportunities that

s have in this context

e




The  research project implements primarily
gualitative methods through the lorm ol a survey
and interviews as well as the analvsis of design
process maps in order to gain descriptive insights
into the thought-processes and opinions of
fashion designers, students and practitioners.

The data was interpreted through the use of
égraphs and thematic analysis, identifving key
themes and comparing responses lrom desidners
working within  different  market  levels,

Action research through rellection on the design
processes ol the researcher’s sell-directed design
briel was also started and an additional design
experiment will be conducted to complete the
rooe 5 ¢ a r ¢ b



RESEARCH
B 2 TR
SUPPLIER/MANUFACTURE COMMUNICATION
S BT
INTERACTING W COLLEAGUES/PEERS

DIGITAL ILLUSTRATION/TECH DRAWING
T - s eEse

ORAPING/TOILING/SEWING

- 21 14 (& RESP )
MAKIMNG

- 15,87 (3 RESP, ]
FABRIC AND TRIMS SOURCING

-w o/ (2 RESP )

HAND ILLUSTRATION/SKETCHING
15 L2 RESP:]

OTHER®
'.':',yr: RESF )

*DEVELOPHENT HEETINGS HITH DESIGH TEAM TO'REALISE
FIRAL RE&HGE

A J
METHODS AND TASKS THAT DESIGNERS
SPEND THE MOST TIME ON

2z N
01 CONSUMER 13,72 AU
12 COMMERCIAL VIABILITY &g 11 AUG
B3 COST ng BS AVG
05 FIT IS AVG.
1S SUSTAINABILITY n5 &7 AVG
B6 STYLE 15 89 AUG
17 STLHOUETTE 17 AUG
8 COLOUR iiF 56 AVG
19 FABRIC COMPOSITION nB AVG
gle TRIMS na, 33 AalG
#11 TRENDS IB 56 AUG
212 PRINTS 19 28 AUG

S S

IMPORTANCE OF DESIGH CONSIDERATIONS

WITHIN DESIGN PROCESS

RESPON DENTS

15
[Tk
| Bangladesh,
| Germany.
I Ttaky, 1 Turkey
N &

12 / \7

Prolessionals Students

| |

8 Designers students specialised
4 Developers i wornenswear,
[ costume, sustainabilivy

and knitwear

respondents were from a mix of
high-street, high-end. sportswear, outdoor,
knitwear and independent brands

]

size ol brands ranged [rom 500+ (4),
10-50 {4), 10 (3) and 50-100 (1),
working in design teams of 1-37

as part of wider production teams

details sketches
initia] Samples OnCeR customer
work Inspiration

------ desi
“research an Isn

5 i sampling brict

Hrrrent -
develnpn;elnt gl illustrator  BArments
create B - o process Lol
start  trends "
ideas

WORD CLOUD DESCRIBING DESIGN PROCESSES

ALL DESIGNERS BEGIN THE PROCESS
BY RECIEVING A DESIGN BRIEF
OR RESERRCHING TREMDS & CONCEPTS
AND THEN MOVE TO DEVELOPMENT

\.

THE MOST IMPORANT CONSIDERATION
IN THE DESIGN PROCESS ARE
CONSUMER. COMMERCIAL VIABILITY
AMD COST

8

94/ OF RESPONDENTS

(" WANT T INCLUDE MORE SUSTAINABLE )

DECISIONS IN THEIR DESIGN
PROCESS

IN GENERAL . RESPONDENTS HAVE ﬂ:r'-i1

A MODERATE ABILITY TO
MAKE SUSTAINABLE DECTSTONS

12 OUT OF 19 RESPONDENTS
CITED COST RS A BARRIER
TOWARDS SUSTAINABILITY

SUSTAINABILITY IN THE
DESIGN PROCESS

SUSTAINABLE AND ETHICAL MATERIALS

MANUFACTURING WASTE

e ed k12 RESP )
DURABILITY/LONGEUITY

—aua 7/ (12 RESP.)
RECTCLFIEILIT"I"
‘_'_-51 T/ 111 RESP 1
RalW MATERTAL SOURCES
_ 556/ (18 RESP )
ELUH FHSHIDH

BIODEGRADABILITY

3897 (7 RESP.

MANUFACTURING EMISSIONS
33 3/(5 RESP )

OTHER*

Wl vz RESP

*WATER ENERGYUSAGE

S

B3 3/ (15 REGP )

~

=

SUSTAINABILITY ISSUES CONSIDERED
IN DESIGN PROCESS

B4/ OF RESPOMDENTS
CONSIDER SUSTAINABILITY
WITHIN THEIR DESIGN PROCESS

3 KEY POINTS IN THE DESIGN
PROCESS THAT DESIGNERS
MENTIONED CONSIDERING

SUSTAINABILITY:

- )
INITIAL IDEA
GENERATION (6)

l

FABRIC AND
TRIMS SOURCING ()

l

SAMPLING AND
PROTOTYPING (3)

p J
* THERE WERE S MENTIONS OF SUSTAINABILITY

'CONSIDERED THROUGH THE ENTIRE PROCESS AND

2 MENTIONS OF SUSTAINABILITY NOT BEING
CONSIDERED AT ALL 22



INTERVIEWS

Three interviews were conducted with
fashion designers from a range of market
levels. The interviews were semi-structured
and focused on each designers role and
design process as well as their attitudes and
thoughts on sustainability.

'Two additional interviews with a luxury
brand and a sustainable brand will also be
conducted in order to compare responses

with designers working within other
markets.

The three identified markets were:

HIGH STREET/FAST FASHION

online retailers and retail chains producing
affordable, mass-market products.

ML s EU B MIDEs X

brands that bridge the gap between luxury
and mass-market in terms of quality and
price point.

INDEPENDENT

small brands funded by the founder(s), often
grown organically. Varying price points.

The distinction between market levels is
increasingly difficult to define because of
brand repositioning, expanding and
alternative strategies (Posner, 2015).

DESIGNER A
Head ol Womenswear
Fast Fashion Brand
UK

DESIGNER B

Women's Denim Designer
Mid-Level Brand
Netherlands (US Brand)

DESIGNER C
Designer and Founder
Independent Brand
UK

249
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TYPICAL
FASHION DESIGN PROCESS

BRIEF

RESEARCH - INSPIRKATIONS
TRENDS. TREND PACKS

)

DEVELOPMENT - SKETCHING. COLOUR.
SILHOUETTE. FABRIC EXPLORATION.
CONSTRUCTION. RANGE PLANNING.
SAMPLING/PROTOTYPING

K_, FLATS. TECH PACKS.

SPECSHEETS

AFPPROVALS FOR MANUFACTURE
AND DISTRIBUTION

(Antoine 20200 (Mckelvey and Munslow, 2012)

PARTICIPANT DESIGN MAPS

DESIGN - FABRIC

TREND SOURCING. SHAPE. SIGN OFF
RESEARCH COLOUR. PRINTS | W/ DIRECTORS

| #
i DEVELOPMENT
4 KEY TRENDS MEETINGS W BUYERS

IDENTIFIED FOR RANGE PLAN

DESIGNER A (HIGH STREET)

CONCEPT BRIEF DESIGN - MANAGEMENT PERFECTING AND
RECEIVED SKETCHING. REVIEW AND FINALISING
FLATS. WASH FITTINGS SAMPLES
\ SELECTION MEETING

¥ /j ﬁ, /j ﬁ\ﬁ /J‘

;EEEERCH DESIGN ALLOCATION TECH PACKS SENT TO
FOR RANGE PLAN SUPPLIERS

DESIGNER B (MID-LEVEL)

SPARK OF RESEARCH INTO APPLY TO GARMENTS/
INSPIRATION PRACTICAL METHODS UNPICK FOR UPCYCLE MAKING

R’ :iEj:iN IT) k)‘ /_) ﬁ f/,_./‘

; SAMPLING / FEEDBACK VIA
CONCEPT PERFECTING SOCIAL MEDIA

DEVELOPED TECHNIQUE

DESIGNER C (INDEPENDENT) (Appendix D)
26




P E “"r N
RES ONS S INTERVIEWS WERE TRANSCRIBED [APPENDIX B)
AND THEMATICALLY ANALYSED (APPENDIX C) TO

DEVELORP THEMES. CODES AND NARRATIVES IN

& F [ N D l N G S RELATION TO THE RESEARCH QUESTIONS
\_ J
"MAKING SURE THAT WE

ARENT WASTING WHEN | TAKE MY TIVIE SITH

WE DO LAY PLANS" EVERVTHING, LIKE WHEN |

RELEASE A NEW COLLECTION, o

" ITLL HAPPEN IN MY OWN "IT'S A CONSTANT JUGGLE '
A i l‘

BFEERE EHES y TIME OF @H&& 1@ \ :sam.a,h |

DESIGNER C | REDOPEE

DESIGNER A

FAST FASH] *‘; AND A, ERirs 3 SUSTAINABILITY IS CONSIDERED
BRANDS HA m;_;;;f:f;;f ABILITY SHERS W E S WITH AFTER THE PRODUCT IS DESIGNED.
TARGETS _ s IGN PRC AT THE CONCEPT STAGE AND
~ | INDEPENDENT BRAND DESIGNS THROUGHOUT THE PROCESS
WHEN THEY WANT TO

; .

WERE ALVAVS LOOKING AT)

W/ TECHNOLOGIES AND. s et S locid
r" I lCﬁ(ﬁ”lQNb ]N TERES ,;J_ E HW Elﬂd Whel"l dO dESIgI’leI"S

ABRICS THAT RIQUIE LES consider sustainability in the design process?

';""

ERH

. DESIGNER B N SOME PEOPLE ONLY SPECIFICALLY
S '- | DESIGN MAVYBE IN DENIM. YHERE-
AS FOR ME, [...] 1 WANT MY BRAND
TO ONLY DESIGN WITH SCRAPS"

DESIGNER C



L e o

"A PDESIGNER CAN LOOK AT
STUFF AND WE CAN PLISH FOR
T[] WE SANT TODO THIS IN

A SUISTAINABRLE WAV BUT

"SOME DEPARTMENTS ARE GETTING
THERE MUCHSOONER THAN OTHERS
[ DEPENDS ON THE PRODUCT

CATEGORY, SO SOME DEPARTMENTS Fln !
ARE MUICH SIMPLER DESIGNER B:

LIETIMATELV FTCEOMES DOWAN
TOLNT

DESIGNER A

RO Vhat are he barriers and parameters to sustainable
/ | . decision-mal _' | '_ thm the design process?

QUALITY GFIRHENT ' R
TYPE B TRVERY SIX MONTHS () THERE'S MORE
/ B STUIRE THAT BECOMES AVAILABLE AND
EASIER THAT WE ADOPT: SO OUR JEANS

SUSTAINABLE MATERIALS THERE IS AN EMPHASTS ARE CONSTANTLV GETTING MORE
& TRIMS ARE OFTEN NOT AS ON COST FOR ALL BRANDS BN N

DURABLE AS ALTERNATIVES = | ——
DESIGNER B PR o o __

PERCEPTIONS

GARMENT TYPES WITH
MORE COMPONENTS FACE

COMPLEX CHALLENGES

SR AVE FULL CONTROL OVER
TS QUITE HARD FOR AN IR HATTENS AN WileR
ESTABLISHED BRAND TO GO e HOENTHA
BACK ANDSTART U DESIGNER €
CHANGING THE PRICES! |

DESIGNER B

OLD US. NEW
| Bﬁ'ﬁﬂﬂﬁ

” e e IS PRI "TT'S REALLY. GOOD TO HAVE LIMITS
SUSTAINABILITY ISMORE | BiddieSin PHOROUNDBLIES ).} Y OUBECOME
EIFFICULTE,F'R ISHED | A BIT MORE CREATIVE AND THEN

> AND EF A L TEAM aND PRODUCT VO RE ALSO NOT CREATING JLIST
el ATION FOR THE SAKE OF IT"

!'I.u!. 'l

DESIGNER C



RICE AND BERE

It was in winter that the The design
islanders gathered round the project is a self-directed
e hearth fire to listen to stories. brief aiming to develop
R . Harvest was gathered in. The ears practice and provide insights
that had listened only to e into design processes through
necessary farming and fishing ' — action research and reflection.

words all the year of toil and
‘Rice and Bere’ (working title) draws
inspiration from the folklore of Thailand

and the myths of the Orkney Isles - stories
from the land and sea. Surrealism is explored
through the art of Dali in the early 1930s,
where alternate worlds are imagined. Digital
speculative landscapes by

Winkelman are also identified and key shapes
and symbols are highlighted.

Through experimentation and development, the
womenswear collection will feature long line
silhouettees with deadstock and upcycled
fabrics, and highlight emotional durability.
designed for a woman who loves fashion but

not trends.

The project is in its early stages, with
development still in progress and the
acknowledgement that concepts

and ideas may take shape in
unexpected ways.
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ACTION -
{ESEARCH & ‘ ”MITH COMPLETE FREEDOM FOR THIS .

PROZECT - WHY WAS MY STARTING POINT

B * W o \ [T -_ NOT TO USE SUSTAINABLE PROCESSES.
.Q\ E F ]_ E C T l \/ E | MATERIALS ETC> I THINK I NATURALLY DO

CONSIDER IT LATER IN THE PROCESS”

PRACTICE

Swatin, C. (2002) makes
connections between action research — _
and design, explaining how designers | QEPMQEDEEELE“C%EETIHDEEE DSI'HITIT SJ}(F:‘TIE?BTLHEI”
1:; 1 1 '| 5‘ "; ,‘- 1 L 1 i 1 g o ' [,i 'i._-'.- il .* PR i !j! Ll 2 ] i:_a 411 5 L |l .. | ':__‘::I
s B RO RO s PROJECT AND MY PRACTICE THE
CIESIET ["}IHHLL“HHLH ”TII"E}LIL,I'I dLI._IllII | PURPOSE IS FOR MY OWN PORTFOLID.
research cycles involving retlection, ~- TO SHOWCASE MY SKILLS AND DEVELOP
designers’  design’ procesess and MY PRACTICE SO IT IS VERY OPEN AND
thought-processes can be revealed to e ' A HLES ARE ERDLESS

develop practice and gain new insights.

PLAN

“PROBABLY SHOULDN'T GET h

T P | CAUGHT UP TN ONE FABRIC TOO EARLY
REFLECT ACT . ON - HAVEN"T REALLY DEVELOPED MY
CONCEPT YET"

- OBSERVE ™ (Appendix C)

(Lewin, 19416)
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9 rasman desner.

1 sustainable designer

EXPERIMENT AIM:

to gain insight into the design processses and

1 fast fashion designer

S / thought processes of the designers

The participants will be asked to: J |
] EXPERIMENT PLAN

~

answer pre- expennmnt o
questions via emal 1/ designers will be given the same design

briel detailing what they should design
;mltieipatem |

post-experiment 2/ thought processes and
face-to-face interviews design processes will be audio and video

- recorded as they:
\\_, a) research and sketch
b) verbally describe their

thoughts

The data will be thematically analysed and
design & thought processes will be mapped
for comparison and interpreted to suggest
potential areas for intervention or
improvement for sustainable design decisions

* the emphasis will be on the processes
rather than the finished outcomes of the
design brief




INTERVIEW WITH
SUSTAINABLE BRAND DESIGNER
AND LUXURY BRAND DESIGNER

| I z ) (

| I
S EM ES E 3 PUSH FOR MORE DESIGN BRIEF &

SURVEY RESFPONSES . ACTION RESEARCH
Semester 3 will centre around progressing with the research. |
\ - (e 1 d B

This will include conducting an additional 2 interviews with a T 5T
sustainable brand and luxury brand designer in order to build

onto the research findings from the initial 3 interviews and to v
develop a deeper understanding of the different processes and
GOITIaES - aiss Tesiicontedis ol T mankhs = ke = diewel:

s DESIGN EXPERIMENT -

The survey will also continue to be distributed online and through
OR code posters and cards in creative spaces with the aim to have
50 responses in total.

e e e — e —— e

The design project will progress through design development and
experimentation. Action research and reflection will be conducted
throughout the process. - =

The design experiment will be organised and carried out before all
data is collated and thematically analysed to build insights in DATA ANALYSTS

relation to the research questions and objectives to inform the & INTERPRETATIDN
writing of the thesis.

[ — —_—r — -

THESLS WRITE UP
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SUMMARY

The modern concept of a fashion designer’ began with Charles
Frederick Worth in the 1800s. Since then, fashion and the role of
designers has evolved to what it is today - an industry that
promotes consumption and contributes to environmental impacts
& social inequality that has lead to the development of ‘design for
sustainability” strategies borrowed from other industries.

The research project addresses the interlinking issues of the role of
the designer and sustainable design strategies, identifying a
resecarch gap for design process mapping to identify and suggest
opportunitics and intervention points as a practical solution for
[ashion designers.

Primarily qualitative research is used through surveys, interviews,
design process mapping, action research and a design experiment
to uncover designers thought processes and design processes.
Initial findings indicate that designers consider sustainability at
various stages ol the design process depending on their role and
market level. Key barriers included cost, quality of sustainable
alternatives and complexity of garments with multiple compo-
nents.

Semester 3 will develop the research further to build deeper
insights into designers from various market levels. Data will be
thematically analysed and interpreted before the thesis is drafted.

The rescarch project will develop recommendations for industry and education,
referring to the way in which designers tackle the issue of sustainability within
their design processes.
Through consideration of brands and market levels, the research bridges the gap
between theory and practice to build valuable insights for fashion design
students and working fashion designers in different contexts.
Applying these insights will help designers to apply sustainable methods and
strategies in relevant and feasible ways and address the problems within their
individual  roles, Io— markets and
capabil- e = R
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