Fashion Design and Marketing Structure 2026/27
Available for yearlong study only 
We will contact students directly regarding module submission for this subject. 
 
	SEMESTER  1 
	SEMESTER  2 

	   
BLOCK 1  
   
	   
BLOCK 2  
	   
BLOCK 3  

	LEVEL 4 - YEAR 1  

	   
FA4014: Introduction to Fashion Design & Marketing  
(20 credits)  
   
	   
FA4016: Fashion Photography  
& Illustration  
(20 credits)  
   
	   
FA4018: Fashion Product  
(20 credits)  

	   
FA4015: Fashion Practice  
(20 credits)  
   
	FA4017: Fashion Trend Forecasting 
(20 credits)  
 
 
	   
DE4022: Interchange 1: Experimental Processes  
(20 credits)  
   


 








	SEMESTER  1 
	SEMESTER  2 

	   
BLOCK 1  
   
	   
BLOCK 2  
	   
BLOCK 3  

	LEVEL 5 - YEAR 2  

	   
FA5025: Fashion Futures  
(20 credits)  
   
	   
FA5027: Fashion Concept to Product   
(40 credits)  
 
	   
FA5028: Fashion Product  
(20 credits)  
 

	   
FA5026: Professional Practice Portfolio  
(20 credits)  
   
	
	   
DE5021: Interchange 2: Emerging Issues & Practices  
(20 credits)  
   


 













	SEMESTER  1 
	SEMESTER  2 

	   
BLOCK 1  
   
	   
BLOCK 2  
	   
BLOCK 3  

	LEVEL 5 - YEAR 3 

	   
   
FA5017: Industrial Placement 
120 credits Year Long (Semester 1) 
OR FA5023: Industrial Placement   
60 credits Semester 1 
OR: AD5007 Study Abroad 
60 credits Semester 1 
   
  
	 
MK9518: Enterprise 
(20 credits) 
	 
MK9518: Enterprise 
(20 credits) 

	
	FA5006: Fashion Futures 
(40 credits)  
	FA5006: Fashion Futures 
(40 credits)  


 












	SEMESTER  1 
	SEMESTER  2 

	   
BLOCK 1  
   
	   
BLOCK 2  
	   
BLOCK 3  

	LEVEL 6 - YEAR 4  

	   
FA6001: Research Report 
(20 credits)  
   
	   
FA6002: Final Major Project Exploration 
(40 credits)  
   
	 
 
	   
   
FA6003: Final Major Project Realisation 
(60 credits)   

	   
FA6002: Final Major Project Exploration 
(40 credits)  
   
	
	FA6003: Final Major Project Realisation 
(60 credits) 
	


 

